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The Gathering @ the Lodge 

Click here for Volunteer Opportunities 

Click here for Contact Information 

Master Plan 

Vision – Outdoorsmen reaching outdoorsmen for Christ 

Did you know that 149 million Americans over the age of 16 recreate in the outdoors?  Add in 

those who are under 16 and you have over 50% of the American population who are excited in some 

way about or recreate in the outdoors.  (I personally believe this is a low estimate.)  How big is the 

mission field of outdoor ministry?  How much time do people spend in the outdoors?  Most people’s 

interests can be detected by observing their checkbook registers.  If dollars spent is an indication of time 

spent afield or astream, then sportsmen are out every chance they can get.  Studies show that in 1996 

3.2 million bowhunters generated 13 billion dollars for the USA’s economy.  In that same year, 60 million 

fishermen were responsible for 108 billion dollars worth of products and services.  A 1999 figure shows 

25.3 billion dollars directly produced by the recreational horse industry with a total impact of 112.1 

billion dollars on U.S. gross domestic products. 

 We ask ourselves, “Are unsaved outdoorsmen a mission field?”  If so, what is the size of this 

mission field today? 

 Horses (1999) 3,607,900 showing, 2,970,000 recreation 

60 million fisherman over the age of 16 (1 in 3 are women) 

 4 million bow hunters 

 17 million whitetail deer hunters 

 30 million hunters (2 million are women) 

 1 in 10 recreationally boat 

 16.8 million boats are used in America annually 

 50 million camp in tents 

 14.1 million backpack 

 27.5 million canoe 

 7.7 million are hikers 

(The above information is from “The Trail To Adventure!” A ministry tool of God’s Great Outdoors.) 
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According to the Ohio Department of Natural Resources, this year (2007) alone, 400,000 hunters 

are expected to participate in this year’s Ohio deer season.  Deer hunting contributes an estimated 266 

million dollars to the states economy each year and helps to support thousands of jobs. 

Ohio is a great state with excellent outdoors recreation venues and diverse lifestyle qualities. 

We have lots of woodlands, the best fishing lake (Lake Erie) among the five Great Lakes, the Ohio River, 

a developing water trails program and a host of many other attractive qualities. 

Within the geographical boundaries of the Muskingum Valley Baptist Association, the bodies of 

water for boating, fishing, and water skiing include numerous lakes, rivers, and creeks such as Dillon 

Lake, Piedmont Lake, Salt Fork Lake, Seneca Lake, Buckeye Lake, the Muskingum River, the Little 

Muskingum River, and the great Ohio River, which creates the eastern and southern borders of the 

association. 

 

Where should I hunt in Ohio? 

The map below (on the next page) represents the top 10 counties in Ohio where Whitetail Deer hunters 

have had the greatest success in recent years. 

 

1. Coshocton 

2. Tuscarawas 

3. Muskingum 

4. Guernsey 

5. Licking 

6. Knox 

7. Harrison 

8. Jefferson 

9. Holmes 

10. Washington 

11. Belmont 
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Fact: 

9 of the top 11 Ohio counties for deer hunting are located in the geographical area of the Muskingum 

Valley Baptist Association.  The 2 remaining of the top 10 counties border the Muskingum Valley Baptist 

Association. 

The map below represents the top 10 counties in Ohio where Spring Turkey hunters have had the 

greatest success in recent years. 

 

1. Ashtabula 

2. Meigs 

3. Belmont 

4. Tuscarawas 

5. Guernsey 

6. Muskingum 
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7. Harrison 

8. Coshocton 

9. Athens 

10. Monroe 

11. Washington 

12. Jefferson 

 

 

 

 

 

 



5 

 

Fact: 

 9 of the top 12 Ohio counties for turkey hunting are located in the geographical area of the 

Muskingum Valley Baptist Association. 

 95% of American adults are won to Jesus Christ through a one-on-one relationship that takes place 

over two years or more.  Adult outdoor ministry takes time and commitment.  The question is who 

will commit the time and effort?  The answer, outdoorsmen can reach outdoorsmen. 

 I am one of these outdoorsmen.  God has designed my family and me to be the ones to reach those 

in the outdoors.  It is our vision to come along side of a movement of God within our local 

association (or even reaching farther) that is based upon outdoor methods.  This we believe will 

allow us to connect and build relationships with these people whom we have much in common.  It is 

no coincidence that our local association and target area includes all 5 top counties for 2006 total 

deer kills in the state of Ohio. 

 It is our vision that through partnering together with our local association churches, other 

partnering churches, the State Convention of Baptists in Ohio, and the North American Mission 

Board, we can see a movement of God that will extend far beyond the borders of our bulls eye.  It is 

paramount that we increase and continue reaching our target for God’s kingdom. 

 

Core Values 

 Lordship of Jesus Christ (foundational) 

 Outfitting souls for kingdom work (discipleship) 

 Discovering opportunities of interaction (prayer and fellowship) 

 Going so all will hear   (missions) 

 Engaging others in relationships (evangelism) 

 

Focus Group > Anyone with a passion for the outdoors 

 Anyone with a passion or obsession of the outdoors would fit into the focus group.  This group 

may include hunters, fishermen, campers, hikers, horseback riders, boaters, and all terrain vehicle 

riders.  This group will wear camouflage or Carhartt clothing, hunting T-shirts, boots and ball caps.  They 

will likely shop at Cabelas, Bass Pro Shops, or American Outfitter.  Most will drive a pickup truck, or at 

least own one and a motorcycle or ATV.  The pickup will most generally be a 4-wheel drive with oversize 

tires.  Most trucks will have some kind of hunting or Nascar stickers on the back glass, while some trucks 

will be painted in camouflage patterns or have camouflage pinstripes.  Typically the folks in this group 

will have median income levels and at least a high school education.  Most families will own their own 

home and have two or more pets, usually one is a hunting dog.   
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Mission Statement > hǳǘŦƛǘǘƛƴƎ ǎƻǳƭǎ ǿƛǘƘ ǘƘŜ ǿŀǊƳǘƘ ƻŦ DƻŘΩǎ ƭƻǾŜ. 

 

Relationships > Building relationships through common lifestyles 

 Building relationships is key to reaching outdoorsmen.  Jesus was instrumental in reaching 

people where they were at.  Connecting through common lifestyles will be more effective in opening the 

door with this focus group.  Most are going to be reserved in their personalities until a common 

connection is established.  Most are comfortable with where they are and have never thought about the 

simple, yet extremely complex word, eternity. 

 

Evangelism > Events geared for outdoorsmen 

 The key to reaching this group is through numerous evangelism events.  For example, some of 

these events may include, but not be limited to; Kid’s Fishing Days, Hunting or Fishing Clinics/Seminars, 

Camping Retreats, Women’s Events/Retreats, Wild Game Dinners, Big Buck Competitions, Canoeing or 

White Water Rafting trips, Farmers and Hunters Feeding the Hungry, Hunter Safety Classes, Archery or 

Firearm Shoots, ATV Outings and Chili Cook-offs. 

 Every day, God allows me an opportunity to share His love with someone.  Whether they initiate 

the conversation by enquiring about the camouflage on my pickup, or I initiate the conversation 

regarding the hunting T-shirt they are wearing, God’s creation and love becomes the topic of discussion.  

I can certainly be more comfortable talking to someone about Christ while I am wearing blue jeans and a 

camouflage shirt. 

 

Core Group > Like-minded outdoorsmen who are believers 

 As there are many outdoorsmen in the current Southern Baptist Churches within our local 

association, it is my prayer that these individuals will commit to partner with us for a period of time.  It is 

important for us to have like minded outdoorsmen who are believers to help with many of the outreach 

events, as well as, leadership in the bible studies and worship gatherings.  It is also important for a 

sponsor church to catch this vision and allow families of their own congregation to participate in this 

new church plant for a time.  Others who come to Christ through a saving faith during the initial start-up 

phase will also contribute to the core group of believers. 

 

Leadership Development > hǳǘŦƛǘǘƛƴƎ ŦƻǊ ƳƛƴƛǎǘǊȅ ǘƘǊƻǳƎƘ άLƴ-{ƛƎƘǘέ 

 The Leadership development program will be called “In-sight”.  It will serve to locate and 

observe potential ministry leaders, to focus on specific ministry areas that the potential leader is gifted 

and shaped for, and to propel them into action at “full throttle”. 
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Worship > A time to refuel and refit for service 

 The central meeting place for any outfitter is termed, the Lodge.  The Lodge is designed to be a 

warm place for those who may be cold, wet, hungry, or just down right tired.  Anyone can come to the 

Lodge and share in “fireside chats” and “campfire songs” with one another.  Hunters or fishermen 

always have a story or testimony (mostly about the ones that got away) to share.  This worshipful 

experience will focus on an audience of one, God, by praising Him with country and western style music, 

guitar pickin’, and maybe even a little bluegrass music.  It is our desire for the Lodge to have a full 

service grill as down home cookin’ for the stomach and heavenly cookin’ for the soul can be shared.  The 

Lodge will also be home to a special “outfitters gear warehouse”.  This area will resemble a multi media 

center with resources for discipleship, leadership development and ministry training.  It will serve to 

equip or “outfit” individuals to go out into the highways, byways, hedges, streams and backwoods. 

 

Small Groups > aƛǎǎƛƻƴŀƭ άƻǳǘ-Ǉƻǎǘǎέ ƻŦ ŎƻƴƴŜŎǘƛǾƛǘȅ 

 While the Lodge will be the central meeting place for worship, small group bible studies will take 

place at “camps” or “out-posts”.  These areas may be up to 30 miles away from the Lodge or anywhere 

in our association’s geographical boundaries.  These small groups, which will facilitate trails of 

connectivity to make inroads into smaller pockets of civilization, will have a tri-fold purpose.  First, this 

connectivity will foster growth through fellowship.  A sense of belonging to and with others who have 

the same interests is key to this focus group.  Second, the small groups are designed to assimilate new 

believers into the body.  This will allow them to become involved in ministry.  Third, the small groups will 

serve to promote spiritual growth while God’s word is being discovered and digested.  It is our vision to 

see these small groups, over a period of time, grow to become self-supporting, autonomous churches 

themselves.  Thus, our vision for this method of church planting is not to go and start just one 

indigenous church, but to allow God to raise up congregations from small groups (“out-posts”) all across 

our Muskingum Valley Association.  This can only be accomplished through the prayers of the saints, the 

power of the Holy Spirit, a focused core group, partnering churches, and the commitment and diligent 

work of this church planting missionary. 
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Specific Needs 

 

Prayer Partners 

- individuals who will commit to pray daily for this new work 

Financial Partners 

- pray for individuals or churches who will make a 1, 2, or 3 year commitment to give regularly 

to the work of the mission or even a onetime donation to the mission 

Core Group  

- individuals who will come along side of us to help with the work of the ministry of reaching 

this focus group of people 

- these could be believers from partner churches, the community, or new believers who have 

a passion for the outdoors and reaching people with the gospel of Jesus 

Mission Teams 

- volunteer mission teams to help with 

o evangelistic survey work 

o prayer walking/driving country roads 

o Scripture distribution at campsites 

o Outdoor Servant evangelism may include 

Á Ranch/farm work 

Á Hauling hay 

Á Cutting firewood 

Á Fencing repair 

o Sports Camps 

o Outdoor events 

Á Cookouts, campouts 

Á Wild game Dinner 

Á Sportsman Rally 

Á Campsite Kids Club 

Á Fishing Tournaments 

Á Archery 3-D shoots 
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- lodging available 

o local Zanesville motels 

Best Western B. R. Guest, 4929 E. Pike, Zanesville 

   Comfort Inn, 500 Monroe St., Zanesville 

o lodging in local churches may be provided, but is limited 

 

- meals available 

o local Zanesville restaurants 

Cracker Barrel, Bob Evans, Wendys, Steak ‘n Shake, Dennys 

o mission teams may use the kitchen in local partner churches for food preparation, 

however prior arrangements must be made 

 

- points of interest 

o National Trail Raceway, Hebron, Ohio 

o Muskingum County Raceway, www.mcspeedway.20m.com 

o Ohio Pottery Festival, July 7-16, 2008 

o The Wilds 

Á One of the largest and most innovative wildlife conservation centers in the 

world. 

Á Open May through October 

o John Glenn Museum, Main Street, New Concord, Ohio 

o Zane Grey Museum, 8850 East Pike, Norwich, Ohio 

o National Football League Hall of Fame, Canton, Ohio 

o Longaberger Basket Homestead and Factory tours, Frazeysburg, Ohio 

o CoCo Key Indoor Water Park, Newark, Ohio 

o Amish Country, Holmes County, Ohio 

 

- size of team requests 

o teams of 6-8 volunteers needed for survey work, prayer walking/driving, scripture 

and information distribution 

http://www.mcspeedway.20m.com/
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o teams of 12-20 volunteers needed for block parties, servant evangelism, and 

outdoor events 

 

- Outdoors related material for distribution 

o Bibles 

Á The Sportsman Bible (B&H) 

Á The Heart of the Outdoors Bible (IBS) 

o Evangelistic Tracts 

Available from Christian Bowhunters of America: 

 “The Ultimate Hunt”, the story of Charlie Alsheimer 

 “The Greatest Hunt of All” by Dwight Schuh 

Available from God’s Great Outdoors: 

 “Hunting for a Father” by Russell Thornberry 

 “Hank Parker: More Than Winning & Losing” 

 “A Fishing Legend Makes His Biggest Catch” by Al Lindner 

 “Humble Beginnings: A Common Call to Us All” by Harold Knight and 

David Hale 

o Books 

Á “Into the High Country” by Jason Cruise and Jimmy Sites 

Á “A Look at Life from a Deer Stand” by Steve Chapman 

Á “A Hunter Sets His Sights” by Steve Chapman 

Á “The Heart of the Sportsman” by Jason Cruise and David Hale 

 

Web site Design 

- someone who will volunteer to design and maintain a website for this new work 

- this could certainly be someone anywhere in the country 
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Contact Information 

 

Jeffrey J Moore  

Church planter for Muskingum County, Ohio; sponsoring church is Trinity Baptist Church, Cambridge,OH 

8060 Blackbird Lane 

Thornville, OH 

Phone: Jeff's  home (740) 246-6478, Jeff's cell (740) 405-7817 

Email: 5moore4him@sbcglobal.net 

  

Muskingum Valley Baptist Association 

Robert Beike, Associational Missionary 

P.O. Box 746 

127 S 10th Street, Room 215-216 

Cambridge OH 43725-0746 

Phone: 740/439-1878; Cell (740) 624-2059 

E-mail:mvba@verizon.net 

  

John T. & Sandra J. Darnes 

MSC Missionaries Mission OHIO Coordinators for Appalachian Regional Ministry 

572 Partridge Road  

Heath, OH 43056 

Phone: Home (740) 522-4485; cell (740) 404-8556  

Email: jtdarnes@hotmail.com   

 

 

mailto:jtdarnes@hotmail.com

